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Elements of a positioning statement

Among _______________, _________, is the brand of 

______________________ that ___________________

because_____________________.

target market

frame of reference * point of difference

evidence 

x

Within the frame of reference your product/service must meet certain customer requirements 
(“points of parity”) to be perceived as a legitimate player within the frame .  

Kevin Lane Keller, Strategic Brand Management, Prentice Hall, 2004
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